( 2002)

(survey research)

(mail questionnaire) (visiting survey)
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N

3-1
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(questionnaire survey)

( 2001)

popul ation)

(2001)

( 3-1)

37

(target



31

(2002)

AN pR

(1998)

NP

37

(1997)

N

85 186
97

(2002) 89
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( 1998)
( 2002)
1,170 183
987
% 987
987
087 222
97 663
370 3-2
3-2
370 55.4%
17 2.5%
7 1.0%
25 3.7%
3 0.4%
233 34.9%
8 1.2%
5 0.7%
668 100%
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34

.
A. 8
9
10
B 11
12
13
C. 17
14
D. 15
16
3-5
3-5
1
A. 2
3
4
B 5
6

(visiting survey)

41



2001) (semi)
3-6
3-6
(2002 )
4 16 11
5 7 1
5 13 16
5 17 15
5 31 14
6 7 15
6 13 10
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3-7

(2001)
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(Validity)

( 1995)

(Reliability)
(Consistency)

Homogeneity)
Reliability )
Reliability)

(Test-retest Reliability)

(Cronbach’s a )
0.70
0.70 0.35

SPSS for Windows 9.0

(Stability)
(Internal
(Split-half
(Kuder-Richardson) (Score

(alternate-form Reliability)

L. J. Cronbach  Alpha
Nunnaly(1978) Cronbach’'s a

0.35
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370 158 42.70%
5 2 151
SPSS  for Windows 9.0 0.6651( )

(Wol cott
1994)

46



	第一節、研究架構
	第二節、研究工具
	第三節、調查實施
	第四節、資料處理與分析方法

